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3.1 General information

College

Applied college Department | Administrative Sciences

DDM1D-DDM2Q

Program English | Digital Marketing and Electronic Commerce
Name Arabic A IV 3 jlaill 5 ad )Ml (B sl
Degree English | Intermediate Diploma in Digital Marketing and Electronic Commerce

Awarded | Arapic A5 IV 8 el (ol (3 pual ( das 50 0 sl
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3.2 Distribution of Courses according to the Semester

e Yearl
‘ ‘Levell
Credit Units Contact Hours Prerequisite
s
g o o) o
@ . - o 4 | 5 = 5
o Course Title ) ) = = = | 4 =.

# 9 s c| 2 5|32 383|85l8 |2 Course
2 =S| © 21358 %2 | & Code
® < 2 5= 2 |z

ENGL G | English sy - .
1 enera’ Englis l-idedpayil | 9 | 5 | 0| 4 0|5 0|8 |0 None
101 Language-1
MATH 1
2 o1 Mathematics Sy 3 2 0 1 0 2 0 2 0 None
Introduction to sl 8 dadia
COMP1 | Computer and Sl sheall L o 935 1 5
3 01 Information 3 2 0 0 2 0 0 None
Technology
5la¥ sal
MGMT Principles of
4 1m Management 3 2 0 1 0 2 0 2 0 None
AL o glall d daia
FINC 101 | Introduction t
5 piroduction to 3 20 102|020 None
Financial Sciences
Total 21 | 13 1 7 0 | 13 2 14 0
Grand Total 21 29

* For continuing courses more than one semester, include “IP” in the Credit Units column of the offering course in first

semester of study plan
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‘ ‘Levelz
Credit Units Contact Hours Prerequisit
es
g 3 o) o
3 . < -3 4| 5 4| 5
© Course Title ) v ~ | = | d =.
o Al g < 2 | 5 gr {’n 3| 5 gr 5; Course
2 # | S S = T2 Code
® < L = | < L o
ENGL G | English . . .
eneral Englis 2hdeidaiil | 3 1 | 0o 2 |0 1| 0| 4] o0 None
102 Language-2
MRKT Introduction to Digital . L
) (o gl 8 A
122 Marketing Sl Gupll ke |3 2 0 1 0 2 0 2 0 | MGMT 101
Integrated Digital .. .
MRKT ) 1y guill YL
123 Marketlng . ALl e ) 3 2 0 1 0 2 0 2 0 None
Communication
Fundamentals of
MRKT ce asanaill il
124 Graphlc Design for eSSl jal 3 1 2 0 0 1 4 0 0 None
Business i
Total 12 | 6 2 4 0 6 4 8 0
Grand Total 12 18
‘ ‘Level3
Credit Units Contact Hours Prerequisite
s
g 3 o) o
@ . o =3 = =1 = =
o rse Titl ) an) ~ = = | 4 =
o Course Title 2l e = 3 " % ‘:, 2 o g* *:I Course
2 | S = T 2|z Code
® < el = S
MRKT Designing of A s IV a8 gall aparaad
136 Commercial Websites gkl . 1 2 0 0 1 4 0 0 MRKT 124
MRKT Online Consumer SMgiisall & gl
137 Behavior sssdy | 320 1102 02| 0| MRKT122
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o
MRKT § Complete
3| 11 Field Training-1 1~ cypxll |3 0 0 0| 3]0 0 0 && 30 credit
> hours
Total 9 3 2 |1 3 3 4 2 15
Grand Total 9 24

NOTE: Exit Point (Associate Diploma in Digital Marketing)
(il G pmsill & Ll o shaall)

NOTE: Field Training-1 is mandatory for Exit Point
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o Year2
‘ ‘Level4
Credit Units Contact Hours Prereg"'s'te
g 3 o) o
a . . =3 4 | 3 4 5
o Course Title ) i) ~ = = | d =
o e S| 3 & gr I I vy gr T | Course
§- 3 3 SR ) 3 ol =z @ Code
- | = o
MRKT | Advertising Seviews | 3 | 2 0 % 1o 2 % 2| o mreris
211 Technology
MRKT RD'gI'tfl CU;Fomers Sl e 33 | R 0 o , 0 , o \
912 elationship i) one
Management
ig i il Gl 58 0 0
MRKT Digital Marketing : 3 : 1 0 2 5 0 None
213 Channels
Electives Courses o) e |3 2 0 1 0 2 0 2 0 None
Total 12 | 8 0 4 | 0 8 0 8 0
Grand Total 12 16
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‘ ‘LeveIS
Credit Units Contact Hours Prerequisite
s
g 3 o o
@ . 2 = -4 | = 4 5
o rse Titl ) i) ES = 2| 4 =3
o Course Title A an c | 3 c s |&| 3 e < & Course
8 219 | S |2 e o | S Y Code
3 a2 |22 ) o
- | = = o
MRKT . . P s
226 Digital Branding Aol A laall Adlall | 3 2 0 1 0 2 0 2 0 None
MRKT Search Engines Aladinly 3y ol
227 Marketing callciSae| 3 [ 2|01 02 10 | 2 0 None
MRKT Digital Marketing G gmtl) iyl yi
228 Strategies wap| 320102002 0 None
MRKT Social Media il e Gy gl
229 Marketing ielaayl | 3 2 0 1,0 2 0 2 0 None
MGMT Innovation Complete
Management Jssa L 0 0 1 70] 0 0 2 0 52 credit
229 § hours
32 MRKT 141 +
MRKT2
3 Field Training-2 2-Shuall ) 6 0 0 0 6 0 0 0 OIS Comple'Fe
! /week 67 credit
hours
Total 19 8 0 5 6 8 0 10 32
Grand Total 19 50
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